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> X4t media studies, game
studies, fan culture

Douglas Schules

Research in the areas of communication studies, media studies. Specific focus on how fan culture has
influenced creative media ecologies such as the (indie) game industry. Discussions will be in English

ICRERZE HELEZ
Applied Linguistics, Education
psychology

Gene Thompson

Research in the fields of Applied Linguistics, Education psychology, and cognition about language
learning. Specific interest in teacher and learner efficacy, English Medium Instruction (EMIO and
preparation for EMI, including content and language integrated learning (CLIL).
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) Innovation, Management
and Organizational Strategy,
Leadership

HIROSE Ayano

of any management is to realize a better future, we will identify issues in business organizations
regions, and communities, and conduct research on society, communities, companies, NPO/NGOs, people
and places that innovate and co-create social and economic value through the creation of new
knowledge. Based on knowledge creation theory, we will conduct qualitative research on domestic and
international case studies from the perspectives of (but not limited to) open and social innovation,
management and organizational strategies, places and business ecosystems, narratives, and wise
leadership.
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Financial Accounting,
International Accounting,
Interdisciplinary Accounting
Research
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[ have investigated institutional, social, and political aspects of accounting from various angles. My
current research project is accounting for social impact. 1 welcome PhD students with innovative
research proposal.
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(CSR) ®FZ Corporate Social
Responsibility (CSR) Research

Scott T. Davis

Research in the fields of corporate social responsibility, social value creation, community and
stakeholder relations, and traditional thought on business ethics in Japan. Specific interest in the
theoretical conceptualization of the innovation of corporate-social relations through strategic
change.
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TAKEZAWA Nobuya

Research in the area of sports finance and sports economics. Readings in the students area of interest
as well as microeconomic theory, applied econometrics, and financial economics in order undertake
rigorous empirical research in sports finance/sports economics. All discussion in English
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Research in the field of sport marketing from a consumer behavioral standpoint. Students will build
knowledge and research skills through extensive literature review in marketing and related areas. All
discussions will be conducted in English.
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